


7 semanas de 3 días cada una, donde la 

experiencia consistirá en vivenciarun proceso completo 
de innovación de manera intensa.

En esta jornada dinámica, la audiencia vivirá 
conceptos fundamentales del pensamiento y el proceso 
creativo, a través de un método trifásico de innovación -
Insights, Ideas y Prototipos-, llevando a la práctica 
metodologías diversas, pasando por actividades de 
tormenta de ideas individual y grupal, finalizando la 
jornada mediante la construcción de prototipos para sus 
negocios.



mantenerse competitivo, porque ninguna ventaja es sostenible
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JOHN BRANDT

John Brandt is an accomplished management innovator and an expert on manufacturing and technology, with 
unique knowledge of manufacturing in China. He offers audiences world-class advice on how to adapt to new 
market realities, new corporate structures and new customer expectations. 

John speaks on topics ranging from leadership and customer value to management best practices and building 
world-class communities. 

He delivers the equivalent of your own white paper for improved performance: a customized presentation with 
comparative data on your competition, industry best practices and performance benchmarks, with analysis and 
recommendations tailored to your audience. John is founder and CEO of the MPI Group, a firm that offers 
companies strategic advice based on research and customized benchmarks. The MPI Group also conducts annual 
proprietary research projects on manufacturing and management performance and maintains one of the largest 
databases on performance metrics in the world. As a business leader himself, John has proved his ability to turn 
organizations around and deliver stellar performance. As a business journalist, he has earned more than 20 
awards for reporting, writing and editing. He led both IndustryWeekmagazine and the Chief Executive Group, 
publisher of Chief Executivemagazine. 

John is an excellent moderator. John Brandt combines humor and affability with real depth in management 
theory, strong personal experience, and unparalleled research and analysis resources.

Retail, Supply Chain, Human 
Capital, Management, 

Benchmarking, Performance, 
Productivity, Research, 

Innovation, Competition, 
Leadership, Manufacturing, 
Customers, China, Economic, 

Global Startegy, 

¢ƘŜ ŦǳƴŘŀƳŜƴǘŀƭ ǎǘǊŀǘŜƎƛŎ ǉǳŜǎǘƛƻƴǎ ŀǊŜƴΩǘ ŀōƻǳǘ 
technology, talent or ǎǘƻŎƪ ǇǊƛŎŜǎΦ ¢ƘŜȅΩǊŜ ŀōƻǳǘ 
customers.
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MICHAEL SCHRAGE

Innovationτcustomer acceptance
& return on investment

aƛŎƘŀŜƭ {ŎƘǊŀƎŜ ƛǎ ƻƴŜ ƻŦ ǘƘŜ ǿƻǊƭŘΩǎ Ƴƻǎǘ innovative thought leaders on innovation. 
He has redefined how we think about innovation by focusing on customer acceptance of new products 
and services as an integral part of the innovation process. 

He also has pioneered techniques for using rapid prototyping, simulations and modeling to improve 
return on innovation investment. Michael is the author of two critically acclaimed books: Serious Play: 
Iƻǿ ǘƘŜ ²ƻǊƭŘΩǎ .Ŝǎǘ /ƻƳǇŀƴƛŜǎ {ƛƳǳƭŀǘŜ ǘƻ LƴƴƻǾŀǘŜ
and
Shared MindsτThe New Technologies of CollaborationΦ ! ǊŜǎŜŀǊŎƘ ŦŜƭƭƻǿ ŀǘ ǘƘŜ aL¢ {ƭƻŀƴ {ŎƘƻƻƭΩǎ 
Center for Digital Business, Michael is a columnist for Fortune, CIO MagazineŀƴŘ aL¢Ωǎ Technology 
Review, and is widely published in the business press. He is a regular contributor to The Conference 
Board Review. 
aƛŎƘŀŜƭ ƛǎ ŀ ǎŜƴƛƻǊ ŀŘǾƛǎƻǊ ǘƻ aL¢Ωǎ {ŜŎǳǊƛǘȅ {ǘǳŘƛŜǎ tǊƻƎǊŀƳ ŀƴŘ Ŏƻƴǎǳƭǘǎ ǘƻ ǘƘŜ ¦Φ{Φ ƎƻǾŜǊƴƳŜƴǘ ƻƴ 
national security systems innovation. Michael is a powerful speaker with a very direct and engaging 
style.

Innovation & Marketing 

aƛŎƘŀŜƭΩǎ ǿƻǊƪ ǊŜŘŜŦƛƴŜǎ ƴƻǘ Ƨǳǎǘ Ƙƻǿ ƛƴƴƻǾŀǘƛƻƴ ƛǎ ŘƻƴŜ ōǳǘ ǿƘŀǘ ƛƴƴƻǾŀǘƛƻƴ means. Innovation is not 
ǿƘŀǘ ƛƴƴƻǾŀǘƻǊǎ ŘƻΤ ƛǘΩǎ ƴƻǘ ŀōƻǳǘ ƎƻƻŘ ƴŜǿ ƛŘŜŀǎΦ 

Innovation is about good new ideas that customers will pay a premium to adopt and use!

Economics, Innovation, 
Marketing, ROI, Customer 

Acceptance, Competitiveness, 
Creativity, Brands, e,business, 
Entrepreneurs, Prototypes, 

ΨLƴƴƻǾŀǘƛƻƴΩ ƛǎ ƴƻǘ ǿƘŀǘ ƛƴƴƻǾŀǘƻǊǎ Řƻ Φ Φ Φ ƛǘ ƛǎ 
what customers and clients adopt. 



ANTHONY wILLIAMS

Wikinomicsðmass collaboration,

peer production and Web 2.0. 

Researcher and consultant Anthony Williams is the coauthor with Don Tapscott of Wikinomics: How 

Mass Collaboration Changes Everything, the breakthrough introduction to the new economics transforming 
business and competition with the emergence of web 2.0. Anthony helps organizations worldwide harness 
the power of collaboration innovation in business, government and society. 

He once again is teaming up with Don to write the forthcoming Macrowikinomics: Rebooting Business and 
the World(due September 2010). For more than a decade Anthony has researched the impacts of new 
technologies on social, political and economic life. He has authored numerous influential reports on 
strategy, innovation and intellectual property, including a global effort to understand how transparency is 
ǊŜǾƻƭǳǘƛƻƴƛȊƛƴƎ ōǳǎƛƴŜǎǎ ŀƴŘ ǊŜŘŜŦƛƴƛƴƎ ǘƘŜ ŎƻǊǇƻǊŀǘƛƻƴΩǎ ǊƻƭŜ ƛǎ ǎƻŎƛŜǘȅΦ IŜ ǿŀǎ ŀ ŎƻǊŜ ƳŜƳōŜǊ ƻŦ ŀƴ 
esteemed research team that charted a new course for governance and government for twenty top 
government agencies around the world, and is the author of a major study entitled Government 2.0: 
Wikinomics, Government & Democracy, and several articles on the topic. Anthony Williams' work has been 
featured in such publications as BusinessWeek, the Globe and Mailand the Timesof India, and is widely 
circulated in proprietary syndicated research programs. He has advised both Fortune 500 firms and 
international institutions, including the World Bank. 

Anthony is currently a visiting fellow with the Munk School of Global Affairs at the University of Toronto and 
a senior fellow for innovation with the Lisbon Council in Brussels.

Based on the largest investigation of strategic IT in business ever conducted, Wikinomicsshows Web 2.0's 
interactive technology platforms make new ways of value creation not just possible but imperative. 

Innovation, Business Strategy, 
Technology, 2.0, Net 

Generation

We believe the world has reached a critical turning point: 
reboot all the old models, approaches, and structures or risk 
institutional paralysis or even collapse. 
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Leo Buscaglia
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Kevin Ashton is one of the best known and most successful of a new generation of leaders in high tech 
innovation. He gained prominence in 1999 as the audacious leader of a groundbreaking research 
program at the Massachusetts Institute of Technology, and then as a leader of technology start up 
companies in the wireless sensor networking and clean energy markets. 

In 2009 he co-founded and was CEO of a clean technology company, Zensi, which was acquired within 9 
months for an eight figure fee after a bidding war between multiple major high-tech companies. He is 
now the General Manager charged with building a new clean tech division for global electronics giant 
Belkin. A proven visionary in the fields of technology, innovation and leadership, Ashton is unusual in 
that he eschews consulting, investing, advising and other purely theoretical positions, and believes that 
daily work in the trenches is essential to keeping his expertise grounded in reality. 
Clean Technology, Energy and the EnvironmentKevin has been a leader in the clean tech revolution 
since its inception, working as the first Vice President, Marketing at Boston-based, publicly traded clean 
energy company EnerNOC(NASDAQ: ENOC), then as co-founder and CEO of clean tech start-up Zensi, 
and now as General Manager of Conserve, the new clean tech division of global consumer electronics 
giant BelkinΦ !ǎƘǘƻƴΩǎ ŦƻŎǳǎŜǎ ƻƴ ǿƘŀǘ ŎƻƴǎǳƳŜǊǎ ǊŜŀƭƭȅ ǿŀƴǘ ŦǊƻƳ ŎƻƴǎŜǊǾŀǘƛƻƴ ŀƴŘ ŎƭŜŀƴ ŜƴŜǊƎȅ 
technologies, and has commissioned dozens of research studies around the world to help formulate his 
vision. His expertise includes advanced metering and smart grid, energy sensing, energy efficiency and 
demand response, and extends beyond electricity to water and natural gas. 

KEVIN ASHTON

GREEN Business, Innovation,  Clean 
Energy, Consumer products, Eco-

Technology, Manufactiring, 
Emerging Tech, Supply Chain, 

Future,  Commerce

In the 19th century, machines could do; in the 20th 
century, they could think; in the 21st, they will 
perceive. Welcome to the Age of Perception.




